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Introduction
In the present digital era, simply having 
a website is insufficient to ensure 
business success. For businesses that 
rely on online traffic to increase sales or 
promote brand awareness, search 
engine optimisation (SEO) is an essential 
component of their marketing strategy. 
SEO involves optimising a website's 
content, structure, and technical 
elements to improve its ranking on 
search engine results pages (SERPs) and 
drive organic traffic.

Implementing an effective SEO strategy 
can bring several advantages to 
businesses, including enhanced online 
visibility, increased website traffic, and 
improved user engagement. With 
millions of websites vying for users' 
attention, a well-executed SEO plan can 
significantly impact a company's online 
presence. In this e-book, we will delve 
deeper into the world of SEO, explore its 
significance in today's digital landscape, 
and discuss the various elements 
involved in creating an effective SEO 
strategy.
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Organic search continues to be 
the single biggest traffic channel 

across most industries, 
consistently contributing over 

50% of trackable website traffic.



SEO?
And why is it so important?

Search Engine Optimisation (SEO) is a critical aspect of digital marketing 
that focuses on improving the visibility and ranking of a website in search 
engine results pages (SERPs). It involves various techniques that help 
search engines understand the relevance and value of a website's content 
and structure. The goal of SEO is to attract more organic traffic from search 
engines to a website, leading to increased brand exposure, higher 
conversion rates and ultimately, greater profitability for a business.

SEO involves a combination of on-page and 
off-page optimisation techniques that work 
together to improve a website's ranking on 
search engines. On-page optimisation refers to 
the optimisation of the website content, 
structure and HTML elements such as title 
tags, meta descriptions and header tags. On 
the other hand, off-page optimisation involves 
building high-quality backlinks to a website 
from other authoritative websites, social media 
platforms and online directories.
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By using the right keywords and optimising 
your website's content, you can make it easier 

for search engines to understand the 
relevance and value of your website to users. 

Link building, on the other hand, involves 
building high-quality backlinks to your 

website from other authoritative websites, 
which can improve your website's credibility 
and authority in the eyes of search engines.



To understand SEO, you need to comprehend how 
search engines operate. Search engines use complex 
algorithms to crawl and index websites and pages on 
the internet. They then use these algorithms to rank 
websites based on various factors, including 
relevance, authority, and popularity.
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Importance of keywords 
and how to conduct 
keyword research

However, it is important to 
do thorough research, as 
nearly 95% of keywords 

have search volumes of 10 
or fewer searches per 

month. 
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Keywords are a critical 
component of SEO as they 

help search engines 
understand the content and 

relevance of a website. 



By conducting thorough keyword 
research, businesses can gain 
valuable insights into the search 
habits of their target audience and 
identify the most relevant keywords 
and phrases to incorporate into 
their website content. Keyword 
research also enables businesses to 
uncover any gaps in the market, 
allowing them to create content that 
fills a need and sets them apart from 
their competitors.

Once you have identified your target 
keywords, it is crucial to use them 

strategically in your website's content, 
including titles, headings, meta 

descriptions, and body copy. However, it is 
essential to avoid overusing keywords, 

known as "keyword stuffing," as this can 
result in penalties from search engines and 

harm your website's ranking. Instead, 
focus on creating high-quality, informative 

content that provides value to your 
audience while incorporating relevant 

keywords naturally. By using keywords 
effectively, businesses can improve their 

visibility and attract more organic traffic to 
their website, ultimately leading to 

increased sales and brand awareness.
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On-page 
optimisation

When it comes to search engine optimisation (SEO), on-page 
optimisation is an important factor that plays a significant role in 
improving a website's search engine ranking. On-page optimisation 
involves optimising the content and structure of a website's individual 
pages to make them more search engine friendly. This process includes 
various techniques such as keyword research, optimising title tags, 
meta descriptions, headers, and content, improving website speed and 
responsiveness, and enhancing user experience.

Optimising website pages for 
search engines helps search 
engines to better understand the 
website's content, relevance, and 
value. It also helps search engines 
deliver more accurate and relevant 
search results to users. Effective 
on-page optimisation can 
significantly improve a website's 
search engine ranking, attract 
more organic traffic, and enhance 
user engagement.
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Creating 
an SEO 

strategy

To create an effective SEO 
strategy, you need to identify 
the right audience and select 
the right keywords. Once you 
have done this, you can 
optimise your website for SEO, 
build backlinks, and increase 
your website's authority.
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One of the key elements of audience identification is keyword 
research. By researching the keywords and phrases your target 
audience is using to search for your products or services, you 
can create content that is optimised for those specific terms. 
This can help you to improve your website's ranking on search 
engine results pages (SERPs) and attract more organic traffic to 
your site. Additionally, understanding your audience's pain 
points and needs can help you to create content that speaks 
directly to their concerns and interests, which can help to 
establish trust and build a loyal customer base. Ultimately, by 
investing time and effort into understanding your target 
audience, you can create a more effective digital marketing 
strategy that is tailored to their specific needs and preferences.
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Identify the right audience and 
select the right keywords1

In order to create a successful digital marketing campaign, it is 
important to identify the right audience. This involves 

conducting thorough research to gain a deeper understanding 
of who your target audience is and what they are searching for. 
By understanding your audience's demographics, interests, and 
online behaviour, you can tailor your marketing efforts to meet 

their needs and preferences.



One crucial factor to consider when optimising your website for SEO is page 
speed. Slow-loading pages can negatively impact user experience and lead to a 
higher bounce rate. Therefore, it is crucial to ensure your website loads quickly 
and efficiently. Another crucial factor is mobile responsiveness. With more and 
more users accessing websites on mobile devices, it is essential to ensure your 
website is mobile-friendly, adapting to different screen sizes and resolutions. 
Finally, usability is another critical element to consider when optimising for SEO. 
By providing a user-friendly website that is easy to navigate and understand, you 
can enhance the user experience and improve your website's chances of ranking 
highly on SERPs.

Optimising your 
website for SEO
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To maximise your website's potential 
for achieving high rankings on search 
engine results pages, search engine 
optimisation (SEO) should be a top 
priority. To accomplish this, it is 

essential to focus on enhancing your website's content, structure, and user 
experience. By optimising these areas, you can ensure that your website ranks 
highly on SERPs, driving more organic traffic to your site and increasing 
engagement with potential customers.



Building 
backlinks and 
increasing 
website 
authority

Developing and maintaining a strong 
backlink profile is a vital part of any 

successful SEO strategy. Backlinks are 
essentially links from other websites to 

your site, and they are a crucial factor in 
determining the authority and 

credibility of your website. Search 
engines like Google use backlinks as a 

way to evaluate the relevance and quality 
of a website's content. The more 

high-quality backlinks a website has, the 
more likely it is to rank higher in search 

engine results pages (SERPs) for relevant 
keywords or phrases.

While building backlinks is crucial, it is 
important to note that not all backlinks 
are created equal. Quality is key when it 

comes to building a strong backlink 
profile. High-quality backlinks come 
from authoritative websites that are 

relevant to your industry or niche. These 
links help to establish your website as a 

reliable and trustworthy source of 
information, which can lead to increased 

website traffic, improved user 
engagement, and, ultimately, higher 

conversion rates. In contrast, low-quality 
backlinks, such as links from spammy or 
irrelevant sites, can harm your website's 
credibility and may even result in search 
engine penalties. Therefore, it is crucial 

to focus on building high-quality 
backlinks as part of your SEO strategy.
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Measuring SEO 
performance 
and results

Tracking and analysing key 
performance indicators (KPIs) is 
essential to evaluate your search 
engine optimisation (SEO) 
performance and results. KPIs are 
measurable metrics that reflect how 
effectively your SEO strategy is driving 
organic traffic to your website, 
improving your search engine 
rankings, and boosting conversions. 
With the right KPIs in place, you can 
get a clear picture of how well your 
SEO efforts are working and identify 
areas that require improvement.
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Website traffic is one of the crucial KPIs 
that you should track regularly. It reflects 

the number of visitors coming to your website 
through search engines. By monitoring your 

website traffic, you can determine if your SEO 
strategy is successfully attracting your target 

audience to your website. You can also analyse 
traffic sources, such as organic, direct, or referral 

traffic, to gain insight into which channels are 
driving the most traffic to your website.

Furthermore, tracking your search engine rankings 
is another vital KPI to monitor. It reveals how well 

your website is performing in search engine 
results pages (SERPs) for targeted keywords 

or phrases. By keeping a close eye on your 
rankings, you can identify areas where your 

SEO efforts need improvement and adjust 
your strategy accordingly. 

Finally, conversions are also critical KPIs 
to track as they reflect the number of 
website visitors who take action on your 
website, such as filling out a form or 
making a purchase. By monitoring your 
conversion rates, you can measure the 
effectiveness of your SEO strategy in 
driving profitable customer behaviour.
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Case
Studies

Here are some case studies to illustrate the benefits of a 
well-designed SEO strategy.
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Case 
study #1

GGI Myanmar, a specialty 
hardwood manufacturer in 
Southeast Asia, faced stiff 
competition from larger 
manufacturers and sought to 
enter new markets around the 
world. However, their website 
was outdated and lacked 
optimization for SEO and 
higher organic rankings. 
Highly Persuasive was hired to 
help increase brand awareness 
and generate inbound 
inquiries.

A comprehensive SEO strategy 
was developed, with the aim of 
showcasing past projects and 
driving visitors to complete 
the inquiry form to get a free 
quotation. The campaign also 
targeted high-value 
residential and commercial 
buying intent in key countries. 
A modern website was created 
that was optimized for SEO 
and on-page technical SEO.



As a result of this SEO strategy, GGI 
Myanmar saw a 7,100% increase in 

search traffic and an 8,700% 
increase in qualified leads from 

Google search. This success allowed 
GGI Myanmar to reach new markets 

and increase its market share in 
Southeast Asia and beyond.”
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Case 
study #2

The marketing agency resolved technical 
issues, identified top keywords, and created 
optimized content for all city landing pages. 

19

RedDoorz is a technology-driven hotel 
management and booking platform 

with over 1000 properties across 
Southeast Asia. They approached a 
marketing agency to improve their 

hotel bookings by increasing organic 
traffic and search visibility. 



“The results included an 86% increase in 
branded keywords on page 1 of Google, a 55% 
increase in conversions, a 14% increase in 
organic clicks, and a 4% increase in organic 
impressions, all within the first three months.”
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SEO in the age of AI
Artificial intelligence (AI) is now one of the most influential forces shaping SEO. With 
Google’s AI Overviews and more advanced algorithms, users increasingly receive 
AI-generated answers directly on results pages, reducing clicks to traditional listings. 
This shift makes it crucial for brands to publish high-quality, experience-led content 
that offers depth, originality and value beyond what AI summaries provide. At the same 
time, AI-powered tools have transformed SEO workflows by analysing search intent, 
clustering keywords, predicting ranking difficulty and identifying content gaps with far 
greater speed and precision.

While AI can support content creation, Google continues to prioritise E-E-A-T- 
expertise, experience, authoritativeness and trust, rewarding content that demonstrates 
genuine human insight. The brands seeing the strongest results today combine AI 
efficiency with human perspective, creating content that is fast to produce yet uniquely 
useful. Ultimately, AI isn’t replacing SEO but redefining it, and businesses that adapt 
quickly will stay ahead. By understanding SEO fundamentals and adopting a smart, 
AI-aware strategy, you can strengthen visibility, attract more organic traffic and drive 
meaningful conversions.
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